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English Words
Bounded Rationality

Brainstorming

Brand

Brand / Store Loyalty

Break-even point

Business plan

Business to business

Business to consumer

Chief Executive Officer (CEO)
Corporate Social Responsibility (CSR)
Commodity
Consumer Resistance

Consumer Satisfaction Index (C.S.I.)

Consumer Well – being
Core business

Corporate governance

Diversity / Change Management

Escalating commitment
Flow experience
Framing

Great Place to Work

Group / Team Think
Guiding beliefs

Human Relation School

Higher purpose

Hindsight

Illusion of control

Industrial atmosphere

Quality of life

Information overload

Intangible assets

Know how

Knowledge  Management

Lateral thinking

Leadership

Lean organization

Learning Organization

Less is more
Line – Staff
Long Range Planning
Management by Walking Around (MBWA)
Make or buy

Make sense

Mental Budget Allocation

Mission

One best way

Output/input

Overconfidence

Paradox of Choice

Pay-back period

Performance

Premium price
Price / Non price competition

Pro - sumer 

Prospect Theory

Public company

Reciprocity

Relieving products

Reputation

Subjective Expected Utility (SEU)
Self Fulfilling Prophecy
Shareholder

Short termism

Simplicity

Simply Better
Social media

Societing

Spin- off
Shareholder

Shareholder approach
Stakeholder
Stakeholder approach

Stock options

Stockholder approach

Sunk costs

Total Quality Management (TQM)
Third Place

Time saving products

Time to market (lead – time)
Trade Marketing 

Value co-creation / co-production
Vision

What if

Wishful Thinking

Education is the progressive discovery of our own ignorance

Getting things done through other people

In search of excellence

Business of business is business
Ownership in the hands of natural persons
Management with long-term view

To make people think about the world we live in …

Building the business creates the brand
Be the Best , not the Biggest
Actions Speaks Louder than Advertising
Needs are Rational, Wants are Aspirational
Practice Local Warming
Be Generous…
Everything Matters...

Management in the Future World
