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- Audience

- Trade marketing

- Coopetition

- Opinion leader
- Opinion former

- Trend setter

- Openness

- Tolerance

- Acceptance of disorder

- Chaos

- Paradoxical juxtaposition
- Hyperreality

- Perpetual present

- Loss of commitment

- Presentism

- Egocentricity

- Individualism

- Emphasis on form/style

- Monetization

- Commodification

- Consumerism

- Long tail

- Make everything available

- Cut the price – Now lower it

- Help me find it

- Personality

- Identity

- Image

- Reputation

- Management by walking around

- Magnetism of monomania

- Self differentiating trap

- Corporate image

- Visual identity

- Organizational identity

- Reputation quotient

- Emotional appeal

- Workplace environment

- Social commitment

- Guiding beliefs

- Values free

- Power distance

- Uncertainty avoidance

- Human satisfaction

- Humanistic management

- Buzz

- Storytelling

- Actions speak louder than advertising
- Search for meaning

- Brand awareness

- Brand image

- House of brands

- Branded house

- Lovemarks
