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PAROLE INGLESI
Magnetism of monomania
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ECR: Efficient Consumer Response

EAN: European Article Numbering

Format di punto vendita

Category Killer
Store Erosion

Trading Up

Wheel of retail
Time saving product
Food/non food

Grocery/non grocery

Household production model

Convenience good

Shopping good
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Brand loyalty

Shop expedition
Trade off

Free ridership

Merchandising

Visual Merchandising

Retail Facilities

Location Manager

Customer convenience

Shelf-life

Shopping trip

Own label

Display p.v.

Layout p.v.

Distributor brand

House brand

Premium price

Medium price

Low price

Mass display 

Convenience store automated
Vending Machine

Store Loyalty

Leaflet Informativo

Maxi display

POP ( point of purchase)

POS ( point of sale)

Facing

FIFO Technique: First In First Out

Space allocation

Benchmarking

Layout di vendita

In store communication

Category and sales

Out of stock

Micro merchandising

Visibility

Opportunity Gap

Crowner
Cluster
GLA: Gross Leasable Area
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New deal

Concept store

Shopping experience

Arousal
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