Internet Marketing

A.A. 2008-2009

Parole inglesi
Social networking

Web 2.0

Citizen journalism
Consumer empowerment

Frictionless economy

Computer mediated communication

Communication face to face

Communication town meeting

Modelli di comunicazione broad-narrow / push-pull

Flow experience

Goal directed

Self consciousness

URL: Uniform Resource Locator

ISP: Internet Service Provider

CSP: Consumer Service Provider

Reach

Richness

Gift economy

Path dependence

Fitness

Lock-in

Switching Costs

Profiling

Marketing intelligence

Mass Customization

Long tail

Self enforcing mechanism
Accessibilità one-to-one

Rule 1: make everything available

Rule 2: Cut the price in half, now lower it

Rule 3: Help me find it

Information overload

Intranet – Extranet

Advertising based

Content based

Subscription

E-commerce

Brokerage

Buy/Sell fulfilment

Virtual mall

Mind-merchant

Multi revenue

Freelosophy

Paylosophy

E-book

Smart / Intelligent agent

Product comparison

Price comparison

Store rating

Undoing the perfected

3 C: Content, Commerce, Community

Trial and error

Bricks and click / Click and mortar

Pure web retailer
Slideshare / Flickr

Crowd sourcing

Foto / video sharing

Life stream

Virtual worlds

Social media Specialist

Serendipity

Engagement and brand awareness

ROR: return on reputation

Virality

Person Branding
Web designer

Web sponsor

Web master

Site owner

Project manager

Content developer

Cookies

Acquisition

Retention

Online Advertising

Affiliate Marketing

Banner

Advertising Impression

Click through
Inventory Management

Targeting

Reporting

Publisher

Directory

Affiliate Marketing

E-mail Marketing

Permission-Based

Opt-in e opt-out

Netiquette

Extention
